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HOTELS Hampton Inn targets business guests

Inn to provide an affordable option

Miami-t { Hosoitality O "
The 15-story Hampton Inn in Miami"
Brickell Avenue area will be the
company’s fifth in South Florida.

by Jennifer LeClaire
jleclair@alm.com

Amid the high-rise luxury con-
dos and the five-star hotels that
pepper the skyline of downtown
Miami, the Hampton Inn & Suites
Miami Brickell-Downtown is ris-
ing from the dirt.

By mid-September, an afford--

able hotel will open its doors —
just in time for the high season.
_ Property features include a
210-space parking garage offering
parking for restaurant patrons, the
availability of monument signage
fronting Southwest 12th Street
and close proximity to public tran-
sit options, including MetroRail
and MetroMover.

Bernard Wolfson, president

-, .
SR VARTZ

of Miami-based Hospitality
Operations — and developer of
the Hampton Inn & Suites proj-
ect — discusses where the new
Hampton Inn fits into the down-
town Miami landscape, how he
secured the land and financing
and what’s next for his firm.

Why does downtown Miami
need another hotel after such high
profile openings in recent years,
including the JW Marriott, Viceroy

Those are fine hotels, and they
service an element of the popu-
lation that wants that type of ac-
commodation. But there are many

. people who want a more afford-

SEE HOTEL, PAGE A13
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HOTEL: Hampton Inn to offer visitors to Miami an affordable option

able hotel that runs in the $100 to $150
range rather than the $400 to $600
range. We'll be complementing 4-star
and 5-star hotels.

For instance, if there is a wedding, the
bride and groom and their parents are
going to siay at the five-star hotel. But

many friends and relatives will preferto ~

stay at the lesser-priced hotel

How did you find this parcel of land,

and why was this location appealing from
a hotel development perspective?
We have four other Hampton Inns
in South Florida. The last one we
opened was in 2002 in downtown Fort
Lauderdale. It's very successful. So we
were looking for other alternatives dur-
ing the real estate boom. The prices were
out of sight. We couldn’t find a location
that made sense for us.

- When the market started to turn
around and land became available ata
more sensible price, we purchased this
lot from a condo developer.

We've seen a 20 percent drop offin U.S.
hotel development during the recession.
Why did this project make sense from a fi-
nancing and development standpoint?

We had the location. We had the prod-
uct, the Hampton Inn. We had the plans.
We had eity approval. Financing was
tough because the banks kind of shut
their doors, but we were ahle to strike
a deal with Wells Fargo. They recognize
the sensibility, T might say, of doing a
Hampton Inn in the Brickell Market.

£

The Hampton Inn & Suites Miami Brickell-Downtown is scheduled to open in mid-September

and will feature a modern, upscale interior design reminiscent of a luxury property. Features
indude close proximity to public transit options and a lobby bar.

Once complete, will this property be
different in style and scope than other
Hampton Inn Hotels across the United
States?

First of all, it's 15 stories. Normally,
the Hamptons are highway-side hotels
with four or five stories. It will also be

different in the sense that we're go-
ing to have a lobby bar; not very many
Hampton Inns have a lobby bar And
we're going to have retail space on the
ground level.

Wheois yourideal hotel guest? Tourists?
Business people?

.. .
SCHyARTZ

If there is a wedding, the
bride and groom and their
parents are going to stay
at the five-star hotel. But
many friends and relatives
will prefer to stay at the

lesser-priced hotel.
BERNARD WOLFSON

It's both, but we're primarily a busi-
nessman’s hotel. We're located in the
finanecial district. Most of the business
we have in our other hotels are either
iravelers just passing through for a night
or business people who need to stay in
town for a few days. We do get our share
of tourists.

Your firm has carved a niche opening
mid-range hotels in areas that lack them.
Do you have your eyes on another project
or neighborhood?

We're always looking at possibilities,
but we don’t have any specific plans.
We're pretiy busy getting this project
up and running. If something comes
up, we'll entertain it, but there’s not any
specific area that 'm looking at. I'm not
anxious to go out of the South Florida
area. .



